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Abstract— As information technology continues to advance, it drives a wave of innovations that transform various
industries and business practices. This evolution has led to significant diversification in product offerings and pricing
strategies, resulting in heightened competition among businesses. In this competitive environment, both producers and
consumers must navigate a myriad of choices, making effective product promotion essential. Gosako, an emerging online
motorcycle taxi service in Sampang District, has established a solid reputation among local residents due to its reliable
service and competitive pricing. Despite its popularity, Gosako's promotional efforts are currently limited to WhatsApp,
which presents challenges for customers seeking information about ongoing promotions and services. This limitation
restricts the company's ability to reach a broader audience and fully capitalize on its market potential. To address these
challenges, this research proposes the development of a dedicated website as a comprehensive promotional platform for
Gosako. The website aims to enhance customer access to information about services, promotions, and pricing, thereby
fostering increased engagement and awareness among potential users. Data for this study will be collected through a
combination of observation, interviews with stakeholders, and analysis of existing documentation. The research aims to
achieve two primary objectives: (a) to expand promotional outreach, thereby enhancing brand visibility and increasing
sales turnover; and (b) to streamline the purchasing process for customers, facilitating smoother transactions when
utilizing Gosako's services. By leveraging digital platforms, this initiative seeks not only to strengthen Gosako's market
position but also to improve customer satisfaction and loyalty, ultimately contributing to the service's long-term success.
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I. INTRODUCTION the internet, including conveying promotional
information and discounts on certain company
products. Promotion is one of the marketing
elements used to inform, persuade and remind
about the company's products [1]. Promotional
activities are carried out with the aim of bridging
the company and consumers or users. Promotional
activities are part of the marketing strategy needed
by business enterprises, both small and medium
enterprises [3]. Promotion is said to be successful if
the company can convey the message it wants to
convey so that it can be accepted by the public as
consumers/users and is right on target as expected

The rapid progress of science and technology at
this time has helped humans enter a new era in the
era of technology which was created to lighten the
burden of activities in daily life, as well as help us
provide fast, precise and accurate information.
Nowadays the internet is not only used to obtain
information, but can be used as a medium for doing
business by building a website. This business can
be done by selling various products. Before the
internet, sellers only advertised their companies
through word of mouth, distributing brochures and
newspapers, so only a few people knew about

them. Now with the presence of the internet, we [4].80 that promotional and discount information
can do business more easily [1]. P

The current rapid business competition requires can be conveyed \_/veII, a platform is needed in 'the
business people to always follow market form O.f a web5|t-e that .focuses-on conveying
developments and market desires. The market promotional and discount information so that the
consists of all potential customers who have certain efforts made by marl_<eters are not in vain aqd
needs and desires and are willing and able to consumers -or. potential consumers can ob_taln
participate in exchanges to satisfy those needs or information quickly so that they can r_nake various
desires. In carrying out its activities, a company purchase:_s. needgd products at egonomlcal_prlces.
must effectively implement the marketing concept Website des_lgn has pe_e_n widely carried out to
so that the expected profits can be realized support promotional activities and product sales of

properly. This indicates that marketing activities a company. This will be an opportunity to incréase
within the company must be coordinated and promotions at Gosako. Therefore, this research is

managed in a better way [2] aimed at designing a website providing information

The very rapid development of the internet has and promotions in Gosako.
a very important role in all fields, especially during
the current pandemic, various things are done using
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Il. LITERATURE REVIEW

2.1 Website

Website is defined as a collection of pages
consisting of several pages containing information in
the form of digital data, in the form of text, images,
video, audio and other animations provided via an
internet connection [5]. A website is a whole web
page contained in a domain that contains
information. A website is usually built on many
interconnected web pages.

[6] states that a website is an information
presentation service that uses the hyperlink concept,
which makes it easier for surfers (the term for
computer users who search for information on the
internet). Then obey [7]. A website is a collection of
documents that reside on a server and can be viewed
by users using a browser. The document may consist
of several pages. Each page provides various
information or interactions. Diverse information or
interactions. Information and interaction can be in
the form of writing, images or can even be displayed
in the form of video, animation, sound, etc.

2.2 Product Promotion

Promotion means developing or improving.
Promotion as one component of the marketing mix.
Promotion is defined as an effort to provide
information or offer products or services with the
aim of attracting consumers to buy them [8].
Promotion is a marketing tool that is used as a
communication strategy between sellers and buyers
to convince buyers to buy products or use services

[9].

The promotional function is to achieve various
communication goals with consumers [8]. Promotion
is an activity or activity carried out by the Company
in the form of an invitation to increase the sales
target that has been targeted [10]. The promotional
component is shown in creating product basics,
sending information and encouraging purchases so
that through promotions you can provide product,
place and price information. The nature of this
information is to encourage, persuade and remind
someone to make a purchase [11]. Promotional
activities are a priority component in marketing
management. Through promotions, consumers will
know about the products that the company will
launch so that it will influence consumers to make
purchases.

1. RESEARCH METHODS

The type of research used is a case study. A
case study is a research strategy for carefully
investigating something by collecting complete
information using data collection procedures [12].
This research was conducted in Sampang. Data
sources in qualitative research are words and
behavior, then supporting data such as
documentation, and so on. Data sources were
obtained from village officials and several residents.
The data for this research were obtained from several
informants who were accommodated and then asked
for recommendations from those concerned who
were used by other informants as data sources. The
selection of informants is not determined by the
number of informants, but by the capacity of the
informants to provide the required information.

V. RESULT AND ANALYSIS

Gosako is one of the online motorcycle taxi
service providers in Sampang district. Gosako is
widely used by the people of Sampang because of
good service at low prices. Currently Gosako has 35
employees or online motorcycle taxi drivers. The
services offered by Gosako are passenger pick-up
and drop-off, delivery orders, goods pick-up and
promotions for goods or food.

3.1 Conceptual Design Plan

Conceptual design is carried out by creating an
ERD (Entity Relationship Diagram) in Figure 1
below:

Figure 1. ERD in Product Promotion

Based on Figure 1, the ERD in the system will show
the relationship between entities. The design stage is a
complete system specification stage created based on
recommended needs. Conceptual design is carried out
by creating an ERD. ERD is a technique used to create
a model of a system based on requirement [13]. ERD
is a model to explain the relationships between data in
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a database based on basic data objects so that they
have relationships between relationships. This can
help in creating business architecture modelling [14].
ERD in this research describes the design of shipping,
customer, product and orders databases which are
related to one another.

3.2 Data Flow Diagram (DFD)
Data Flow Diagram (DFD) can be seen in Figure 2
below:
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Figure 2. DFD on Product Promotion

Based on Figure 2 above, this is a diagram for
flowing data flow in the system. DFD is a diagram
that depicts the data flow of a process which is
depicted with a certain number of symbols to show the
data transfer that occurs in the system process [15].
Through DFD you can understand business processes
visually, identify dependencies and interrelationships
between processes and detail process steps optimally.
Using DFD as an effective communication tool can
facilitate  communication  between  developers,
stakeholders and other related parties [16].

3.3 Profile Page

The design of the profile page on Gosaka can be

seen in Figure 3 below:

Profil  Promo Contacs

Profil Gosako

Footer

Figure 3. Profile Page Design

Based on Figure 3, this design contains a Gosaka
profile complete with address and services
offered. This profile page is the realization of the
design that has been created which can be seen in
Figure 4 below:

Lot -0\,
Z AN \'

Profil Gosako

Gosako (Go Ojek Sampang Kota) merupakan salah satu ojek online
yangberada di JI. Trunojoyo Nomor 9B Kecamatan Sampang
Kabupaten Sampang.

Gosako berdiri sejak tahun 2019. Saat ini Gosako memiliki 35 karyawan
atau pengemudi ojek online.

Adapun beberapa jasa yang ditawarkan oleh Gosako:

1. jasa antar jemput penumpang

2. jasa antar jemput makanan

3. jasa antarjemput barang

4. jasa promosi barang atau makanan.

Figure 4. Profile Page

Based on Figure 4 above, it can be seen that this
profile page explains Gosako's profile and several
services it offers. The profile page can make it
easier for visitors to find out about the Company
briefly.

3.4 Promotional Page Design
The design of the promotional page on Gosaka can
be seen in Figure 5 below:

Profil  Promo Contacs

LoGo Background

‘Nama Produk
Harga Produk

Nama Produk

Harga Produk

Figure 5. Promotion Page Design

Based on Figure 5, this design contains a Gosaka
promotion page which is equipped with a product
pamphlet accompanied by the product price. This
promotional page is the realization of the design that
has been created which can be seen in Figure 6 below:
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Figure 6. Promotion Page

Based on Figure 6 above, the promotion page contains
ongoing promotional products. Product promotions
can be used to attract buyers to buy the product being
promoted [17]. It is hoped that online promotions will
be known by many groups, resulting in high sales and
consumers getting repeat orders [18].

3.5 Order Confirmation Plan
The draft order confirmation plan for Gosaka can
be seen in Figure 7 below:

Profil  Promo  Contacs

LoGo

Konfirmasi Pesanan

Nama Pembeli [ |

No. Telepon [ J

Alamat \ |

Footer

Figure 7. Order Confirmation Plan
Based on Figure 7, this plan contains Gosako
order confirmation which is equipped with buyer
details. This order confirmation page is the realization
of the design that has been created, which can be seen
in Figure 8 below:

Konfirmasi Pesanan

Nama Pembeli ([indah Fitiyani

No. Telepon (0877632000

Alamat

[ Jin. Pramuka, Karang Dalem, Sampang ]

Figure 8. Order Confirmation

3.6 Order Transaction Plan
The order transaction plan at Gosako can be seen
in Figure 9 below:

Profil  Prome Contacs

LoGo Background

Transaksi Pesanan

Jumiah Harga Batal

Produk A 1 [ N— Hapus

Produk

Produk B 1 L/ T— Hapus

Ongkir 1 Rpcesvvesiees

Total R -
Diskon E - S—
Tolal Keseluruhan : Rp..........

Check Out Batal

Figure 9. Order Transaction Plan

Based on Figure 9, this plan contains Gosako order
transactions in more detail. This order transaction page
is the realization of the design that has been created
which can be seen in Figure 10 below:

A

f.

E-coMmerce | (%) \

Transaksi Pemesanan

Rp 12.000

Rp 15.000
Rp 20.000

Mochi Bites 1
Juice Jenius 1
Avocado

Ongkir

Total : Rp 47.000
Diskon : RpO
Total Keseluruhan : Rp 47.000

ST ™

Figure 10. Order Transactions

3.7 Draft Proof of Order
The draft proof of order at Gosaka can be seen in
Figure 11 below:

Bukti Pemesanan

No. Pesanan: Tanggal Pemesanan:
Produik Jumilah Harga
Produk A &

Produk B 1
Ongkir 1

Total
Diskon

Total Keseluruhan : Rp...........
Mama Pembeli :
Alamat Pembell :

Ne. Telapon

Figure 11. Design of Order Proof
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Based on Figure 11, this draft contains proof of
Gosaka's order in more detail. This order proof page is
the result of the realization of the design that has been
made, which can be seen in Figure 12 below:

Bukti Pemesanan

No. Pesanan: 013 Tanggal: 20/2/2024

Produk Jumiah Harga

Machi Bites 1 Rp 12.000

Juice Jenius 15‘ aﬂu

Avocado u Rp

Ongkir 1 Rp 20.000
Total : Rp 47000
Diskon D RpoO

Total Keseluruhan : Rp 47000

Nama Pembeli : Indah Fitriyani
Alamat Pembeli : 0877632xxx

No. Telepon  © Jin. Pramuka, Karang Dalem, Sampang

Terimakasgih telah Order

Figure 12. Proof of Order

VI. CONCLUSION

With information technology, you can experience
all kinds of convenience in living your life, especially
in carrying out business activities. Information
technology serves as a balance and facilitates human
performance in carrying out tasks. Various fields are
currently launching programs in the field of
information technology. One of the developments in
information  technology is through  websites.
Nowadays, websites can be used in any field,
including e-commerce. Through designing this
website, it is hoped that promotion can be increased
with the aim of bridging the company with consumers
or users.
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